120+ LCADIOSPARX" cg s (S

STATIONS ROYALTY FREE MUSIC RADIO hains SI\/Iore

How Can RADIOSPARX Help Your Business
And Why Your Business Needs the Right
Sound or Music to Sell More — Consistently?

Good question...

FACT: We live in an attention economy. Sound is the fastest way to grab attention, keep it,
and turn it into sales. Whether you run a local shop, a global brand, a film studio, or an online
store — the right music is no longer optional. It’s profitable.

1. Music Drives Emotions ® Emotions Drive Sales < "3s <

e 90% of buying decisions are emotional.

e The right soundtrack instantly makes customers feel something — excitement, trust,
comfort — that makes them want to buy.

e Example: Apple Stores play bright, upbeat music to make tech purchases feel exciting,
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e Music is your logo for the ears — and customers remember what they hear even when
they’re not watching.

e Consistent audio across ads, stores, and videos makes your brand instantly
recognizable.

e Example: Netflix’s “Ta-Dum” — 2 seconds of sound worth millions in recognition.



3. Keep Them Longer, Sell Them More

e |n-store music tailored to your audience increases dwell time — and the longer they
stay, the more they spend.
e Example: Starbucks uses slow, chill playlists to encourage lingering and ordering more.

4. Make Ads Impossible to Ignore %

e Music turns a plain message into a story that sticks.
e Catchy audio hooks raise ad recall by up to 96%.
e Example: Nationwide Insurance’s jingle is more memorable than their slogan.

B. Increase Perceived Value

e Premium music = premium perception.
e Customers happily pay more when the experience feels upscale.
e Example: Luxury hotels like The Ritz use orchestral and jazz to justify premium rates.
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6. Guide Buying Behavior

e Tempo affects pace:
o Fast beats - quicker decisions.
o Slow beats - longer browsing (and upselling opportunities).
e Example: Supermarkets speed up playlists near closing to encourage faster checkouts.

7. Strengthen Loyalty Without Saying a Word ¥

e Familiar sound builds trust and comfort — making customers return again and again.
e Example: Disney uses the same musical themes in films, parks, and ads to trigger
nostalgia and repeat visits.



8. Dominate Where Competitors Don’t 8,

e Most brands neglect audio branding — leaving space for YOU to own your market’s

sound.
e Example: Intel’s 5-note chime is now a global signal of quality tech.

9. Cross Borders Without Translation &

e Music is a universal language — it works in every culture, no subtitles needed.
e Example: Coca-Cola uses upbeat, happy tunes that work from Atlanta to Tokyo.

10. Turn Customers Into Ambassadors &

e People share what feels good — and music makes your brand shareable.
e Example: TikTok challenges with branded sounds go viral faster than text-based ads.

The Mus:c That Powers Hollywood
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Here’s What the Right Sound Can Do for You

Increase sales without extra ad spend.
Make your brand unforgettable.

Create loyal, repeat customers.

Outshine your competition.

Build emotional bonds that last for decades.



Bottom line:
If your brand doesn’t have a signature sound, you’re leaving money on
the table — and letting your competitors own your customers’ ears.

@ AUDIOSPARX AND RADIOSPARX are the perfect fuel to give you a
sound strategy for optimal growth for your business and projects —
from high quality audio - top notch playlists, to commercials, to full-

scale audio branding — and turn your customers into lifelong fans. ™

AUDIOSPAR X

RadioSparx is used by a wide range of companies across various industries,
including restaurants, hotels, retail, spas, fithess centers and convenience stores.
Specifically, RadioSparx clients include major brands like McDonald's, Pizza Hut,
Dairy Queen, and Hilton along with many, many others.

e Restaurants & Dining: Fast food, casual dining, and fine dining establishments
globally.

e Retail & Fashion: Boutiques, shops, art galleries, big-box stores, and chains.

e Hospitality: Hotels, cafes, lounges, clubs, nightclubs, and more.

e Fitness & Wellness: Gyms, fitness centers, massage therapy studios, and more.

e Convenience Stores & Gas/Petrol:

e On-Hold Music: For business phone systems.

e Rebroadcasting: For TV and radio channels.

e Industrial Services: Airlines, cruise lines, theme parks, and large facilities.

For More Info for RadioSparx just CLICK HERE
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AudioSparx licenses music and sound effects to a wide variety of companies and
organizations across different industries. AudioSparx clients range from major film

studios and TV networks to advertising agencies, corporate brands, and small
businesses.

Some of their notable clients include:

e Major Studios & Networks: Walt Disney Studios, Universal Pictures, Warner
Bros. Movies, New Line Cinema, Pixar, Sony Pictures, NBC Universal, 20th
Century Fox, BBC, CNN, NBC, ABC, CBS, FOX, HBO, Discovery Channel.

e Ad Agencies: Saatchi & Saatchi, Ogilvy & Mather, BBDO.

e Corporate Clients: Google, Microsoft, Intel, Reebok, Apple, Amazon, IBM,
Viacom.

e Other Industries:

o Gaming: Ubisoft
o Fashion, Design, Style & Beauty: Ralph Lauren, Victoria's Secret, GLAM.com,
Elle UK, Aveda, Bobbi Brown, Jo Malone, MAC Cosmetics, Paul Smith.

For More Info for AudioSparx just CLICK HERE
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Please Check Out My Music @ RadioSparx RIGHT HERE

AND AudioSparx RIGHT HERE

THANK YOU FOR YOUR TIME!
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